SPEAKER TOPICS
Business Strategy, Marketing, Communications, Global Business, International Development,
Entrepreneurshi[

Ivy K. Pendleton,MBA
[STORY TITLE]

SPEAKER / COMMUNICATIONS EXPERT / PLANNER / ENTRPRENEUR
An expert who has been seen on NBC Nightly News, ABC, BBC, Al-Jazeera, France 24, Suisse
Broadcasting and MSNBC, Ivy K. Pendleton knows Public Relations, marketing communications,
international relations, meetings/conventions and business development.

Once cited by VOICE OF AMERICA
as a “Savvy Washington Insider” and “Top Notch Publicity Expert,” Ivy K Pendleton
has literally built her entire executive
career on that definition—even before
the role of a “publicist” came into
common use. A high energy, fiscally
conscious,
and
goal-driven
communications executive, Ivy K.
Pendleton
approaches each new
business challenge with her intrinsic flair
for innovation, creative problem-solving,
and measured risk-taking to drive
consistent bottom-line improvements
and organizational progress.
Ivy Pendleton began her career on a path that is rare among
other Communications executives. Having earned her
Bachelor’s degree in Biology from one of the nation’s top
research schools, and armed with her MSA credentials in
Public and Community Health, Ivy’s goal was to
complement her healthcare savvy and logic with a strong
foundation in business, communications and organizational
leadership. The best way to do this, she felt, was to pursue a
second Master’s Degree, an MBA.
Recognized as a high-producing executive, in 2011, Ivy’s
career took a ten-fold leap in responsibility when she was
sought out by a former United Nations associate and
accepted the role of Public Information Officer and
Spokeswoman for the Historical SOUTHERN SUDAN
REFERENDUM (Referendum to decide the Unity of
Sudan or the Secession of South Sudan) for the
INTERNATIONAL
ORGANIZATION
FOR
MIGRATION (IOM) and South Sudan Referendum

Commission (SSRC). Easily making
the transition from managing 40 people
at various times
to managing
information to approximately 60,000
Southern Sudanese Diaspora with
global communications and public
outreach
responsibility,
Ivy
K
Pendleton’s career really had nowhere
to go but up. She didn’t disappoint,
championing the complete overhaul
and modernization of a global public
outreach system and architecture.
Within less than two months, she had
led her team in more than a million
media impressions, high visibility on
social networks and a 99 percent voter turnout in the United
States, while ensuring a credible and transparent media,
marketing and public outreach campaign. Her
groundbreaking work in communications and executing
mission-critical information systems was recognized by SSRC
and IOM leaders, The Government of South Sudan, the U.S.
DEPARTMENT OF STATE, United Nations and in
various news media throughout the world.
In 2004, Ivy’s career took another leap forward when she
managed the logistics for the IRAQ Out-of-Country voting
campaign for Iraq expatriates living in the United States with
responsibilities in organizational setup of elections resource
management and planning and execution of logistics
operations and standard operations procedures, in addition
to public outreach.
In 2008, the GOVERNMENT OF BRAZIL contacted Ivy
to produce a series of public relations events as part of the
billion dollar investment in Tourism, during this time, Ivy
-Over-

also advised on and provided opinions on private sector
investments for global emerging markets and Africa, worked
with various international women’s organizations,
foundations and provided pivotal leadership in building
international networks. It was in this context that she
identified investment opportunities that produced organic
growth.

As Principal of The Communications Agency, Ivy is deeply
involved in driving both acquisitioned and organic growth
strategies as a member of the executive team. TCA is quickly
emerging as one of the fastest growing communications
firms in Washington, DC and with her leadership, the
company has a reputation for groundbreaking work, creative
problem-solving and measureable results.

In 2009, Ivy received the opportunity of a lifetime when she
was asked to produce the historical event, the Sojourner
Truth Unveiling, with MRS. MICHELLE OBAMA, First
Lady of the United States, Nancy Pelosi, SPEAKER OF
THE HOUSE OF REPRESENTATIVES, Hillary
Clinton – U.S. Secretary of State Harry Reid, Senate Majority
Leader and JOHN BOEHNER, House Speaker. With the
well-publicized installation of Sojourner Truth as the First
Black woman to have a bust in the United States Capitol, Ivy
garnered media placements in more than 3000 online,
broadcast and radio outlets and coverage on every local and
major cable news network.

While open to international business opportunities, she has
focused her search on executive roles in healthcare
communications services, marketing communications and
public relations, international business in developing
countries, strategy-oriented, and other complex, informationintensive companies. Ivy can be reached at 202.742.5923 ext.
222 and she maintains a business website at
www.tcapublicrelations.com and personal website:
www.ivykpendleton.com

UPDATE:

Letters of Commendation:







National Aeronautics and Space Administration (NASA)
Government of Iraq
Government of Brazil and BELTA
International Organization for Migration (IOM)
South Sudan Referendum Commission (SSRC)
Embassy of Sweden

2013 International Impact Award Recipient
from United Nations NGO
Centre For Economic Leadership
Development

Books:

"A Good Girl's Guide to Public Relations, Publicity and Marketing:
A HOW-TO Survival Guide for the Novice."

Contact:
Media Relations, The Communications Agency
Tel + 1 202.742.5923 x 222
Direct Dial: 202.340.0783
E: media@tcapublicrelations.com

IVY K PENDLETON | Speaker Topics
“I am proud that my leadership has led to the formation of the World’s Newest country, The Republic
of South Sudan, and has earned me the accolade of being a HIGHLY RESPECTED international
communications expert. My work has enabled to forge connections with some of the most influential
people in the world” -Ivy K Pendleton

If the topic is about Marketing, Technology and Business
Growth, Communications, International Relations or
Organizational Management, Ivy K Pendleton can tell you
about it. Pendleton has planned and managed some of the
most memorable events in recent US and World history. She
has received advanced degrees in Organizational
Management / Communications and Public and Community
Health.
Ivy K Pendleton, MBA, MSA as a Speaker.

Subject Matter Expert, Presenter or Panelist:
Ivy is available to speak. Schedule her to speak at your conference, meeting or special event in the
following areas:




Diversity and Inclusion
Politics and International Development
Women and Entrepreneurship




Gender and Race
Media and Messaging: How Technology
can Help Grow Your Business

MINI BIOGRAPHY
She is the principal of TCA in Washington, DC and hand-picked to produce the historical Sojourner Truth Unveiling with MRS.
MICHELLE OBAMA, First Lady of the United States, Nancy Pelosi, SPEAKER OF THE HOUSE OF REPRESENTATIVES, Hillary Clinton –
U.S. Secretary of State Harry Reid, Senate Majority Leader and JOHN BOEHNER, House Speaker. A highly sought after
communications expert, Ivy spearheaded and oversaw the SOUTH SUDAN REFERENDUM Out of Country Voting campaign to
determine the Unity of Sudan or the Secession of South Sudan. Through her leadership, she garnered a 98% voter turnout rate
and the Republic of South Sudan is the world’s newest country.

Possible Speaker Topics (partial list)
Contact: Media Relations
Tel: 202.742.5923 x 222
Direct Dial: 202.340.0783
E: media@tcapublicrelations.com
www.tcapr.com








Global and SME Entrepreneurship
Communications in a Global Market
Working on the South Sudan Plight
History. How Sojourner Truth Made it to Washington.
Media. What are the Messages?
How to Publicize a Business the Right Way

(Photo: http://www.tcapr.com/html/images/tcapr-logo.gif)

FOR IMMEDIATE RELEASE

Media Contact:
TCA Public Relations
Phone (202) 742-5923 ext. 222
Fax (888) 412-4787
media@tcapublicrelations.com
www.tcapr.com

Improving Small Businesses Increase Profits with New Inexpensive
How-To Public Relations, Publicity and Marketing Survival Guide Book
WASHINGTON, DC – October 4, 2012 - - Improving small businesses are increasing profits in the global
marketplace. Good Girl Public Relations expert Ivy K. Pendleton, MBA, proved in-depth communications
trends in public relations and marketing campaigns with First Lady of the United States, Mrs. Michelle
Obama and the historical South Sudan Referendum significantly increased media coverage. Now she taps
that experience in the first of a planned series of guide books that teaches small business owners, nonprofit
organizations, celebrities and individuals on how profits soar when a successful brand identity is developed.
The book is entitled “Good Girl’s Guide to Public Relations, Publicity and Marketing: A HOW-TO
Survival Guide for the Novice” and is written from the perspective of a novice small business owner and
successful entrepreneur.
Author Ivy K Pendleton drew from her many experiences as a small budget public relations practitioner to
come up with real-life public relations scenarios, case studies, practical press release pitches, marketing
plans and publicity plan ideas. “Publicity is free,” the author said. “You just put your business strategy,
public relations and marketing perspective together in a kind of semi-permanent way and all kinds of things
happen.”
Ivy also focused on reduced budgets and economic hardships faced by many small businesses. “I always
admired the small business owner persona- Hard working and a Do-What-it Takes to Make it Happen
Attitude, but, like most entrepreneurs, publicity planning and strategy are costly keys to success. Now I get to
tie all of these characteristics together in an inexpensive self-promotion book to make that happen.”
The series will capture the grassroots, hands-on, skill of the novice marketer and individuals tasked with
garnering exposure in news media and target markets, funding and managing cost-effective marketing

campaigns, developing sales strategy for the global marketplace, global branding and more. The topics have
a technical tone, but demonstrate a practical side as well.
Reasons to Buy


Teaches businesses and individuals how to market themselves



Tools for managing online reputation



Increasing profits in the global market



Provides you with template based structure on writing public relations and marketing plans




Delivers easy to grasp practical application of garnering publicity
Helps to develop cost-effective social media and advertising plans for your business

Book Signings
Congressional Black Caucus Author Pavilion – September 20, 2012 (2:00 p.m. – 4:00 p.m.)
Congressional Black Caucus Author Pavilion – September 21, 2012 (4:00 p.m. – 6:00 p.m.)
Tuskegee University – October 20, 2012
“Good Girl’s Guide to Public Relations, Publicity and Marketing: A HOW-TO Survival Guide for the
Novice” is published by TCA Books, a division of The Communications Agency, and is available in
Paperback on Amazon and many business e-commerce web sites.
Book: ISBN: 978-0-9860167-0-7
LCCN: 2012941118

RELATED LINKS:
http://www.amazon.com
http://www.tcapr.com
www.facebook.com/tcapr
SOURCE: TCA PUBLIC RELATIONS
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FOR IMMEDIATE RELEASE
Communications Expert Ivy K Pendleton Receives
International Impact Award from United Nations NGO
Centre for Economic and Leadership Development
in Paris France
WASHINGTON, DC – March 27, 2013 — Public Relations expert and former US South Sudan

Spokeswoman Ivy K. Pendleton, MBA, received the 2013 International Impact Award in Leadership
from the Centre for Economic Leadership and Development (CELD), a United Nations (UN) NonGovernmental Organization (NGO) for successful international public relations and marketing
communications campaigns and private sector development initiatives, in addition to her commitment to
addressing global challenges in social welfare, poverty and global women entrepreneurship.
The awards ceremony was held during the 2nd International Conference on African Women
Development at the Paris Pullman MontParnesse Conference Center. Attendees included diplomats,
delegates, global leaders and high ranking government officials from: Ghana, Kenya, United States, Nigeria,
South Africa, Canada, Germany, France, United Kingdom, Amsterdam and many others.
The theme of the event, “Women and SMEs Development in Africa: Key to Unlocking Africa’s
Growth Potentials” focused on Manufacturing, Agriculture, Tourism, Infrastructure, Textiles, Energy and
Oil and Gas with a focus on Private Sector Development, Import/Export trade, Global Networking and
Entrepreneurship.
Ivy presented a seminar, “Communicating and Competing Globally in the International
Marketplace” that focused on women’s contributions to the expanding GDP in Mexico, Indonesia, Nigeria,
and Turkey and focused on reduced budgets and economic hardships faced by many small businesses.
About Ivy K Pendleton
Ivy K. Pendleton is a marketing communications and public relations expert based in Washington DC and
author of “Good Girl’s Guide to Public Relations, Publicity and Marketing: A HOW-TO Survival
Guide for the Novice” published by TCA Books, a division of The Communications Agency. She is available
for speaking engagements, consulting and seminars regarding International Development for NGOs, Global
Communications and Business. She has a personal website at www.ivykpendleton.com
About CELD
The Centre for Economic and Leadership Development (CELD) is a non-governmental organization committed
to addressing the challenges faced by vulnerable women and children in today’s world, alleviating extreme
poverty among the less privileged via a wide range of efforts aimed at building better futures for the vulnerable
child and women.
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